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1. University of Central Florida, Andrew and Gail Titen Visiting Scholar 

Series, 2014. 
2. University of Washington, Marketing Camp, 2014. 
3. Champalimaud Center for the Unknown, Lisbon, 2013. 
4. MIT, Marketing Speaker Series, 2013. 
5. North Carolina State, Marketing Camp, 2013. 
6. University of Minnesota, Marketing Camp, 2012. 
7. Interdisciplinary Center, Herzliya, Israel, 2012. 
8. Norwegian School of Economics and Business Administration, Johan 

Arndt Marketing Conference, 2011. 
9. London Business School, Marketing Speaker Series, 2011. 
10. Cornell University, Marketing Speaker Series, 2011. 
11. Northwestern University, Marketing Speaker Series, 2011. 
12. Virginia Tech, Marketing Speaker Series, 2011. 
13. University of Colorado, Boulder, Marketing Speaker Series, 2011. 
14. Carnegie Mellon University, Center for Behavioral Decision Research 

Speaker Series, 2010. 
15. University of Technology, Sydney, Marketing Speaker Series, 2010. 
16. University of Western Australia, Marketing Speaker Series, 2010. 
17. University of South Australia, Marketing Speaker Series, 2010. 
18. University of Sydney, Marketing Speaker Series, 2010. 
19. UCLA, Behavioral Decision Making Speaker Series, 2009. 
20. University of Pennsylvania, Marketing Speaker Series, 2009. 
21. Yale University, Marketing Speaker Series, 2009. 
22. University of Miami, Marketing Speaker Series, 2009. 
23. University of Utah, Marketing Speaker Series, 2009. 
24. University of Delaware, Marketing Speaker Series, 2009. 
25. University of Alberta, Marketing Camp, 2009. 
26. INSEAD, Marketing Speaker Series, 2009. 
27. Arizona State University, Marketing Speaker Series, 2008. 
28. Columbia University, Marketing Speaker Series, 2007. 
29. University of North Carolina, Social Psychology Speaker Series, 2007. 
30. New York University, Marketing Camp, 2007. 
31. Georgetown University, Marketing Research Camp, 2006. 
32. North Carolina State University, School Psychology Speaker Series, 
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33. University of South Carolina, Marketing Speaker Series, 2005. 
34. Washington State University, Marketing Camp, 2005. 
35. University of California – Berkeley, Marketing Speaker Series, 2005. 
36. University of Chicago, Marketing Speaker Series, 2005. 
37. Northwestern University, Kellogg Marketing Camp, 2004. 
38. MIT, Buck Weaver Symposium, 2004. 
39. University of Michigan, Institute for Social Research, 2004. 
40. University of Illinois, Sandage Symposium, 2003. 
41. Duke University, Marketing Speaker Series, 2003. 
42. Cornell University, Center for Behavioral Economics and Decision 

Making, 2002. 
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43. University of Florida, Marketing Camp, 2002. 
44. Rutgers University – Camden, Marketing Speaker Series, 2002. 
45. Dartmouth University, Marketing Speaker Series, 2001. 
46. University of California – Berkeley, Marketing Speaker Series, 2000. 
47. Stanford University, Marketing Speaker Series, 2000. 
48. Cornell University, Marketing Speaker Series, 2000. 
49. MIT, Marketing Speaker Series, 1999. 
50. Queen’s University, Belfast, Ireland, Center for Management 

Knowledge, 1999. 
51. Columbia University, Marketing Speaker Series, 1997. 
52. University of Pennsylvania, Marketing Colloquia, 1997. 
53. University College, Dublin, Ireland, 1993. 
 
 
 
 
Consumer Behavior, Marketing Strategy, Entrepreneurial Marketing 
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Chartrand) 
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Introduction to Marketing (Duke daytime MBA core) 
Behavioral Economics (Duke daytime MBA elective) 
Consumer Behavior (Duke daytime MBA elective) 
 
Marketing Management II: Marketing Strategy (Wharton daytime MBA core) 
Entrepreneurial Marketing (Wharton) 
Introduction to Marketing Management (UCLA daytime MBA core) 
Marketing Strategy (UCLA) 
 
Undergraduate Courses taught: 
Entrepreneurial Marketing (Wharton) 
 
 
 
Peggy Liu (Marketing, Duke, expected completion 2016, Co-Advisor with 

James R. Bettman) 
Danielle Brick (Marketing, Duke, expected completion 2016, Co-Advisor 

with Tanya L. Chartrand) 
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Richard Staelin) 
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Chartrand and James R. Bettman) 

Keisha Cutright (Marketing, Duke, completed 2011, Co-Advisor with James 
R. Bettman) 

Lin Yang (Marketing, Duke, completed 2010, Co-Advisor with Tanya L. 
Chartrand) 

Eugenia Wu (Marketing, Duke, completed 2010, Co-Advisor with Mary 
Frances Luce) 

Sarah Moore (Marketing, Duke, completed 2009, Co-Advisor with James R. 
Bettman) 

Yael Zemack Rugar (Marketing, Duke, completed 2006, Co-Advisor with 
James R. Bettman) 

Andrea Morales (Marketing, Wharton, completed 2002, Co-Advisor with 
Barbara Kahn) 

 
Stuart Webb, (Finance, Duke, completed 2013) 
Andrea Eslick (Psychology and Neuroscience, Duke, completed 2011) 
Lisa Fazio (Pyschology and Neuroscience, Duke, completed 2010) 
Keith Wilcox (Marketing, CUNY, completed 2009) 
Brent McFerran (Marketing, UBC, completed 2009) 
Lisa Cavanaugh (Marketing, Duke, completed 2009) 
N. Pontus Leander (Pyschology and Neuroscience, Duke, completed 2009) 
Paul O’Keefe (Pyschology and Neuroscience, Duke, completed 2009) 
Amy Dalton (Marketing, Duke, completed 2008) 
Sanghoon Han (Psychology and Neuroscience, Duke, completed 2008) 
Caglar Irmak (Marketing, CUNY, completed 2007) 
Jane Machin (Marketing, Wharton, completed 2006) 
Susan Hogan (Marketing, Wharton, completed 2001) 
Naomi Mandel (Marketing, Wharton, completed 2000) 
Patti Williams (Marketing, UCLA, completed 1999) 
Kathryn Fitzgerald (Marketing, UCLA, completed 1998) 
 
Nadia Brashier (Psychology and Neuroscience, Duke, expected completion 

2014) 
Kate Diebels (Psychology and Neuroscience, Duke, completed 2014) 
Hillary Mullet (Psychology and Neuroscience, Duke, completed 2014) 
Dina Gohar (Psychology and Neuroscience, Duke, completed 2013) 
Jennifer Isherwood (Psychology and Neuroscience, Duke, completed 2013) 
Andrea Eslick (Psychology and Neuroscience, Duke, completed 2009) 
Nicholas Stefanow (Arts, Duke, completed 2008) 
N. Pontus Leander (Psychology and Neuroscience, Duke, completed 2007) 
Lisa Fazio (Psychology and Neuroscience, Duke, completed 2007) 
Sanghoon Han (Psychological and Brain Sciences, Duke, completed 2006) 
Jaclyn Zires (Marketing, Duke, completed 2006, Co-Advisor with John Lynch) 
 
 
Steven Dallas (Psychology and Neuroscience, Duke, completed 2013) 
Timothy Fleschner (Psychology and Neuroscience, Duke, completed 2012) 
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Hannah Honey (Psychology and Neuroscience, Duke, completed 2012) 
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Lindsay Kunkle (Psychology and Neuroscience, Duke, completed 2010) 
Amy Rosenthal (Psychology and Neuroscience, Duke, completed 2006) 
 
 
 
 
 
 
Guest Editor, Special Issue on Nonconscious Processes, Journal of Consumer 

Psychology, 2010-11 
Guest Editor, Journal of Consumer Research 
Associate Editor, Journal of Consumer Research, 2005-2012 
Editorial Board Member, Journal of Consumer Research, 2002-present 
(Outstanding Reviewer Award, 2003-2004) 
Editorial Board Member, Marketing Science, 2014-present 
Editorial Board Member, Journal of Consumer Psychology, 2005-present 
Editorial Board Member, Marketing Letters, 2007-2013 
Editorial Board Member, Journal of Macromarketing, 2006-2010 
Editorial Board Member, International Journal of Research in Marketing, 

2006-2008 
 
 
Annual Conference of the Association for Consumer Research  
Appetite 
International Journal of Research in Marketing 
Journal of International Marketing 
Journal of Consumer Research  
Journal of Consumer Psychology 
Journal of Experimental Psychology: General 
Journal of Experimental Social Psychology 
Journal of Marketing 
Journal of Marketing Research 
Journal of Personality and Social Psychology 
Journal of Public Policy and Marketing 
Journal of Retailing 
Management Science  
Marketing Letters 
Marketing Science  
Marketing Science Institute (MSI) 
Media Psychology 
National Science Foundation (NSF) 
Organizational Behavior and Human Decision Processing (OBHDP) 
Personality and Social Psychology Review 
Perspectives on Psychological Science 
Research Grants Council of Hong Kong 
Science 
Social Science and Humanities Research Council of Canada (SSHRC) 
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ACADEMIC GOVERNANCE & 

SERVICE COMMITTEES 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

SERVICE TO PROFESSIONAL 
ORGANIZATIONS 

 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 

GENERAL SERVICE 
 

 
 
 
 
 
 
 

 
Duke-Ipsos Center Co-Director (2011-present) 
Fuqua Behavioral Lab Faculty Coordinator (2004-present) 
Committee Member, Duke IDEAS Brain and Society Executive Board 
Committee Member, Duke University Initiative on Education and Human 
Development, 2012-2014 
Fuqua Marketing Dept Colloquia Co-Coordinator (2003-2007, 2010-2014) 
Fuqua Strategy Committee Co-Chair (2010-2011) 
Fuqua Center for Marketing Excellence Co-Chair (2010-2011) 
Committee member, Provost’s Planning Committee on Children, Families, 

and Education (2010&2011) 
Committee member, Search committee for Vice President of Public Affairs 

and Government Relations, 2008  
Fuqua Honor Committee Chair (2006-2008) 
Fuqua Marketing Doctoral Committee member (2004-present) 
Fuqua Ad-hoc Appointment & Promotion Committee member (2003-2008, 
2010) 
Wharton Computing Committee (2001-2003) 
Wharton MBA Executive Committee (2000-2001) 
Wharton MBA Curriculum Committee (1998-2000) 
 
 
 
Academic Trustee, Marketing Science Institute, 2014-present 
Conference Co-Chair, Marketing Science Institute’s “Sources and Uses of 

Customer Insights,” 2011 
Co-founder and steering Committee member, Marketing Science Institute 

Young Scholar’s Program, 2001, 2005, 2007, 2009 & 2011 
Distinguished Advisory Board Member, 2007 INFORMS Marketing Science 

Conference 
Program Co-Chair, Annual Conference of the Association for Consumer 

Research, 2006 
Conference Selection Committee Member, Journal of Consumer Psychology 

Young Contributor Award, 2004 
Advisory Board Member, Association for Consumer Research, 2002-2004 
Group Co-chair, “Nonconscious Influences on Choice,” 2001 Invitational 

Choice Symposium 
Program Committee member, Association for Consumer Research Annual 

Conference, 1999, 2001, 2002, 2003, 2004, and 2007 
 
 
Panel Leader, Fuqua-Forbes Future of Marketing Event, 2014 
Panel Leader, Fuqua Food Innovation Event, 2014 
Speaker, GEMBA Class of 2014 
Keynote speaker, Duke Forward Miami, 2014 
Panelist, Duke SBSI Conference, 2014  
Speaker, Fuqua MBA Orientation, 2012, 2013 and 2014 
Speaker, Duke Forward Washington DC, 2013 
Speaker, Fuqua Faculty Conversations, 2012 
Speaker, Fuqua Alumni Council, 2012 
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PROFESSIONAL 
AFFILIATIONS 

 

Speaker, Fuqua CMC Session on Personal Branding, 2011 
Faculty Principal, Duke-Synovate Center for Shopper Insights, 2010-present 
Speaker, Duke University Psychology Majors Union, 2011 
Faculty Lead, Duke Branding Exercise for Duke Board of Trustees, 2011 
Faculty Keynote Speaker, Duke MBA Marketing Conference 2011 
Speaker, Fuqua Marketing Club In the Know Luncheon 2011 
Faculty Keynote Speaker, Duke MBA Marketing Conference 2009 
Speaker and Moderator, Duke Footprints Conference, 2009 
Speaker, Duke MBA Minority Weekend, 2006 and 2007 
Speaker, Duke MBA International Retreat, 2006 
Speaker, Duke MBA Marketing Conference, 2006 
Panelist, Fuqua Connections Recruiter Conference, 2005  
Speaker, Fuqua MBA Parents Weekend, 2004 
Faculty Representative, Dean's Awards of Excellence Selection Committee, 

April 2001 
Academic Director, Wharton Industrial Marketing Strategy Executive 

Education Program, Nov, 1999 and July, 2000 
Speaker, Wharton AAMBAA Prospective Student Day, Jan, 2000 
Panel Moderator, Annual Wharton Europe Conference, Nov, 1999 
 
 
Association for Consumer Research 
Association for Psychological Science 
Marketing Science Institute 
Society for Consumer Psychology 

 


